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1 Define goal setting. What are the rules for goal setting? 2 

2 KMC, one of the largest news agencies has returned to profitability after several years of 

losses. It aims to increase shareholders value. In fact it has been able to increase the profits 

and that share of KMC has risen 7% faster than average share prices. Profits have been 

possible because of two reasons. Firstly, cost cutting by eliminating extra staff. Secondly, 

growth plans have been established to increase sales by adding new products such as 

electronic trading and reaching new markets in Bangladesh and Myanmar. The plans were 

set to acgieve 5% increase in sales, where as 6% has been achieved.  

(i) What evidence is there that KMC is achieving its business goals? 

(ii) Was it able to set S.M.A.R.T. goals? Explain any three. 

(iii) What value is missing when KMC is trying became profitable? 

6 

3 What is marketing strategy? What are the components of marketing mix? 6 

4   What is meant by ‘product mix’?            CBSE 2011 2 

5  Avinash wants to open a tailoring shop in a colony. Name the suitable ‘pricing method’ for 

providing his services.  

1 

6 What kind of distribution would you adopt for consumer durable and perishable goods?  

CBSE 2010. 

1 

7 Differentiate between trade mark and brand mark. 1 

8 What is branding? How is it useful?            CBSE 2010C, 2009C.      2 

9 The Apple iphone, a Smartphone was launched by Apple in January 2007 in North America 

and when it went on sale it quickly sold out . it has launched the sixth generation phone, i.e. 

4 
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iphone in 2012. The latest is iphone 6+. Apple has been doing continuous research and 

development to attain thid position, it has invested a lot into R&D. it prices its latest phone 

quite high. Which pricing strategy is being followed by Apple?  Also enlist its advantages 

and disadvantages.  

10 How does the  nature of product and nature of market affect the selection of channels of 

distribution?       CBSE 2014 

4 

11 Flipkart, an e-trading business giant, started operations with online selling of goods. People 

who wanted to buy at ease at any time. Through its quality service and timely delivery and 

return policy it has crafted a position for itself. It has developed its logo very attractive. The 

brand value has increased a lot. 

(i) What do you understand by ‘brand’? 

(ii) What is a logo? Give any two functions that logo serves. 

3 

12   Mother dairy dealing in dairy products and fruits and vegetables sells it various products 

like milk, curd, cheese, fresh vegetables, etc., through its own outlets. It also deals in frozen 

vegetables, processed food like fruit juices, jams, pickle, etc. Its slogan is “Happy People, 

Happy Food”  

It success its milk requirement from dairy cooperatives 

(i) What is the tagline of Mother Dairy? 

(ii) What type of distribution channel is adopted by Mother diary? Explain. 

(iii) What values it provides to the society?  

   

6 
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